Collection Trends continued from p. 45

However, one could argue that our collections are the core business.

Can we articulate the philosophy that happily accommodartes these

seemingly disparate ele-
ments? Does food service
generate the revenue, or
the collection, or both?

3.

Public Attitudes and
Messages:

1.

Finally, the oft forgotten
species in discussions of
animal collections pro-
vided a wealth of curi-
ous conundrums.

Research indicates that
people who visit zoo-
logical gardens want a
positive, meaningful
experience with wildlife
and also want to be

The Collections Trends group will do its best to verify and report on
both true trends and red herrings. Further research outside our indus-
try holds the answers. The
group did note that while
collection issues are one
charge of many commit-
tees tasked with conserva-
tion, no committee or
group within AZA over-
sees  collection-related
issues or trends mentioned
in this article. To that end,
we suggest the establish-
ment of a Board-level
committee focusing on
collection-related issues,
similar to WCMC'’s over-
| sight responsibilities on
" our science-based pro-

. grams.

entertained. This was Shima and baby at the Brookfield Zoo. This positive experi-

most recently affirmed

© Jim Schulz , Brookfield Zoo ence encourages us to

by audience research for

the National Awareness Campaign. While we collectively have
more than 140 million visitors to our zoos and parks, that num-
ber has remained unchanged for a decade. This indicates loss of
market share and a trend about which we should all be con-
cerned. Can we accept our roles as entertainers and tailor our
entertainment to our own special nature? Strong institutions,
better animal care and increased resources for conservation may

hang in the balance.

2. There is increased focus by the public concerning accountability

3:

as it relates to animal care and collection management. As pre-
viously stated, our guests expect us to provide the best possible
care for our collections. As we rely on our accreditation process,
we must also make sure that it is continually reviewed and eval-
uated to insure the highest possible standards. Can we commu-
nicate our constant vigilance to animal care?

Our critics are already working effectively in the arenas of regu-
lation and public opinion. The animal rights community has
focused its efforts in recent years on changing the legislation gov-
erning our policies and procedures. In addition, there is a great
deal of confusion in the general public’s mind between animal
welfare and animal rights. The increased focus of the animal
rights community on our industry is a trend showing lictle signs
of weakening. Can we answer our critics and detractors? Can
we transport potential visitors with positive messages about liv-
ing animals or will our low-level efforts concede the issue to
potential new visitors who do not hear our point of view?
Should a child in North America be able to see a living rhinoc-
eros or elephant, or should that be forbidden?
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continue and broaden
the discussion. Predicting the future can be fun, and ultimately our
findings will provide a better future for both our industry and our
animals. ®

Capt are Call us toll free at:
€quipment, Ine. \J 866-339-9960
Check us on the web at:

We're goar ACE [He the hole.
www.ace-cap.com

Versa-Nets™ - Flexible versatile modular net systems
Move-Emm™ - Our line of stretchers & litters
Hook-Emm™ - Our line of snake hooks

Bag-Em™ - Reptile bags & Kangaroo bags
Grab-Emm™ - Our line of snake tongs

Protect-Emm™ - Our line of gloves

Inject-Em™ - Qur line of syringe poles

Clean-Em™ - Hazmat approved sanitation systems
Tube-Emm - Snake Tubes

Snare-Em - Snares without the whip end

We are only focused on animal care and
handling equipment.
Our prices are competitive.
Check our warranty!

We generally ship in two weeks or less.
We look forward to filling your equipment needs!
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